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\, History of Young Toys

1980

1980s

Founded as a
distributor for global
toycos such as
Bandai and
Playmobil.

Mattel(Barbie)
partner as an OEM
manufacturer and
distributor

1991

1999

Fist launch of our
own fashion doll
brand JOUJU

First launch of
a preschool brand,
KONGSUNI

2009

First launch of an
animated IP for boys,
TOBOT, which has
become the most
popular boy brand in
Korea

Business capability
expansion to media
and licensing beyond
toy distribution
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2010s

Started overseas
business w/ b5 Partners
in 97 countries

Launched preschool and

girls animation TV series,

strongly positioned as
the largest toyco in
Korea

Achieved mega hit for
Bey Blade Burst of
Takara Tomy, L.O.L.
Surprise of MGA, etc.

2021

\” YOUNGTOYS

Merged with MiraeN
as well as Com2us,
YT is partnered with
not only toy but
game, education,
animation and IP
players for next
growth



"\, Partner Companies T —

m YT is partnered with major kids industry players, as stakeholders or affiliates, in education, game, animation, licensing and IP
m With its broad partnership, YT is ready to create synergy when it comes to IP expansion

comaws ‘ A ‘ e ‘ Mirae(Y)

[3D Animation Studio K Founded in 1948, \

= TV Series / Theatrical Korean representative

* YT's co-producer of education publishing
TV Series company

* Revenue: KRW 4.7Bn * Publish text book

* Mirae-N group’s
consolidated revenue
is KRW 1,109.6Bn
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"\, Brand Portfolio T

® YT’s brand portfolio covers boys to girls as well as infant through kidult, which needs a wide variety of marketing and distribution capabilities
m With such capabilities, sales records of each brand has ranked top tier no matter what brand ownership belongs to

Portfolio Own Brands Cumulative Sales
Cumulative Sales
A Brand (Unit : Mm USD / exchange : 1,000 KRW)
Avg. | les:
KIDULT TOBOTA $SS4.20 el iar Vs vl
@ (S s Avg yearly sales:
BEYBLADE )Y . ~ ——
Distribution Brands
PRE- ? R
SCHOOL 87 4\ Brand Cumulative Sales
ran (Unit : Mm USD / exchange : 1,000 KRW)
INEANT = OANNE TEDDY BEARC 'romv Since 2016 $22451 Avg. yqu%/;:l]lﬁl?n:
} mn% .2017 $56.39 Avg. yeorlgﬁglraié
GlRLS BOYS moose Ava. | | :
&> [ 51565 o veoly sl

Remark: 1) Contract with MGA Ent. expired in 2022.
2) Besides the brands listed above, YT also works with spin master, IMC toys and etc.
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\, Total Kids Business P

m Since YT is the only Korean toyco who has total kids business model, global brand can ideally grow up with YT in Korea
m Global top-tier toycos whose branches are not in Korea seek partnership with YT to maximize their business in Korea

Distribution

Korea no.1 Toy distributor

Toy Manufacturing
Own R&D and manufacturing with OEMers

Markgfing

Production

Contents Provider

Licensing

Your license to success starts here

R

YOUNGTOYS

Media

Covers all Media Channels
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\, Domestic/Intl’ Partners o

® Young Toys is the only Korean toyco which has all value chain networks domestically and internationally
m With its partnership, Young Toys is considered the most reliable brand representative in Korea

Toy Media Partner Intl’ Distributor Global Media
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"\, Toy Distribution T

® YT has direct sale network with all types of toy retailers from specialty though brick & mortar, and its coverage is 100%.
® Unlike almost all distributors with limited coverage of POS, YT’s 100% POS coverages allows brand to maximize its customer experiences.

Young Toys distribution coverage Direct Distribution to the Retailer
POS # OF STORE YT COVERAGE
mart 127 100% mmm
Home plus 135 100% ‘ @ ® @ ®
HYPER ~ ..‘
& LOTTE Mart 64 100% = O =
SPECIALTY
O 3 100%
Toys§Pus a 100% YT Retailer Consumer
19 100%
WAREHOUSE
21 100%
cvs i [ o 2 54,200 Limited fo stores with toy shelf
%
TRADITIONAL Traditional Brick and Mortar 1,653 Leading distributors in the market -I O O (o]
. YT covers major online channels M k -l-
YOUNGTOYS NAVER Gmarket 9|l ON 112
E-COMM cuu: S5G.COM  GSSHI P c::nsms A::TINDN- Moioc: k such as Coupong and Naver, and a r e
also operates owned online mall. Ove ra e
New emerging channel C g
Others Self checkout store 3.000 As-is 10%. To-be 100%
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Toy Distribution (D2C) i

® YT operates its own D2C mall which helps customers purchase YT’s products without worrying of counterfeits (https://youngtoysmall.com/)

YOUNGTOYS CAMPAIGN SHOP BRAND COMMUNITY £ Z210|H|0f Q r‘?\ %
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"\, Toy Distribution (E-commerce)

m YT directly covers all e-commerce platforms including its own e-commerce store.

\” YOUNGTOYS

m Along with growth of e-commerce market, YT has re-organized sales department creating e-commerce team to react market demands.

coup

The biggest commerce which accounts for approximately 30% toy online M/S in 2022
Available for same-day delivery called “Rocket Delivery”

Since commerce penetration in 2021, accumulative revenue is KRW 1,500 Million

NAVE R * The fastest growing commerce which accounts for 27% online M/S

No.l. in live commerce called “Shopping Live,” which drives sales of BBB where YT also participated with a celeb, HAHA

One of the most important commerce platforms which provides mobile-friendly shopping environment using KakaoTalk
Micro targeting promotions are available without conflict with other commerce platforms

You NG TOYS * Launched in June 21, YT’s official e-commerce store which has 35,000 active users, targeted 150K in 2023
* Landing commerce platform of YT's all marketing activities

Other open

markets 1D Gﬂ\dl’k&t AUCTION.
Omnichannel | SSG.COM GSSH('P CJONSTYLE

Social commerce -?-ID'IIE TMON
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wa rehouse & SCM ‘8 YouneTovs

m YT works with a 3PL company named Han Express, which is the 5th largest logistics company in Korea.
m Experienced operating for global foy companies such as Hasbro and Lego. 15,000m storage space available with 10,000 pallets based on the
contract with YT. Able to expand if needed.

Company Info. Han Express Network Center
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“\, Marketing Package T —

PR, Social mediq, Viral TV, Digital, Targeted Ads Store zoning, In-store PR

2,000+GRPs/yeqr
R 90M m+imps/yeqr

Branded content with
YouTube creator

Total experience
leading to customer satisfaction %

CONFIDENTAL — FOR INTERNAL VIEWING ONLY



k YT’S owned Channel ‘8 vouncTors

® Young Toys has its own branded YouTube channels which have total 12.31 Mm subscribers as well as earned channels on Youtube to
communicate with customers

m Besides YouTube, YT communicates actively on other major social media platforms such as Instagram and Naver blogs

YouTube Owned Channels Social Media

#Youngtoys
#kongsuni
#Secret Jouju

 £4%

=2 0| Kongsuni A& Fmma
* Subscribers: 7.54 Mm+ * Subscribers: 6.5 Mm+ * Subscribers: 112K+ -
* Views: 6.2 Mm+ * Views: 4.4 Mm+ * Views: 77 Mm+ g

,F“ gl . e
« #of 5 channels « #of 7 channels « #of 1channel o [ i .’,Aa - —
Channels: Channels:: Channels: A )
* Languages: 5 languages * Languages: 7 languages * Languages: 1language &MEF@
KR.EN,RS KREN,IT,VN, KR o EEHE Ll

ES.CN FR, RU, PG
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"\, L&M/Media Distribution W roumorors

m In order to maximize brand value, Young Toys mechanizes into a number of consumer product categories for customer experience
m Like Mattel which has various contents, YT also produces contents which are distributed through all media including TV and digital OTT

platforms
Licensing & Merchandizing Media Distribution
* Merchandizing in over 12 categories / 170 products / - Young Toys distributes kids contents to all Korean
40 Licensees PTV FTA, OTT and VOD

* Collaborations with brands (Kellogg X Chex, Amore
Pacific, Haitai Ice-cream, etc)

Airing on all major kids channels in
Korea

Toon:verse JEI% GCGD o LS00

o
w0ialo) «esFids KB BN avPLus '“‘!r_EIQ

Covering 100% coverage of FTA / 91%
coverage of PTV

ks eBsQe mMBC (sBs

Covering all VOD platforms
NETFLIX ocllehty  ktskylife =1 HomecHoice

|
V(] Tuhe JRET S Btv e@wur
bNAVERTV (o) ZL|H]  Rwvi  NAVERES
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\, Content Production P

®m Young Toys is the one of the largest kids contents providers who produces 3D CGI animation TV series as well as various digital contents
m By creating various types of contents and showing them on media, brand exposure increases and awareness gets strengthened

Animation Contents

/Music Video / Nursery Rhymes Unboxing YouTube Con’ren’rs\
Brand Awareness Intfroduce toys and how to play

o

Debut Year : 2012 Debut Year : 2014 Debut Year : 2010 Commercial
Genre : Girls’ Fantasy Genre : Preschool, Genre : Boys Action
Produced 2,131 mins Sing-along _ Produced 5500 mins /TV Commercial Production Partner Brand TVC cdcp‘ro’rion\
(18 Seasons) Produced : 1,093 mins (20 Seasons)
Target : Age 4-10 Girl (8 Seasons) Target : Age 4-7 Boys
Language : KR, EN Target: Age 2-5 Language : KR, EN, RU,
Language : KR, EN, RU, CN, HE, ID

o A RAN J
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Thank you

©YOUNG TOYS, INC. All Rights Reserved.



