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()] The BEST & LARGEST
CGI ANIMATION STUDIO in KOREA

Evolved to Survive

The Most CGIl animation production experiences
The Largest library of its own Intellectual Properties ('IP’ hereinafter)

11min*26 or 52EPs @ 'I 'I
TV Feature )
Series 25 (seasons) Animation S———— Movies
TV shows T
A r

PHASE 2 / Create Own Brands and Shows

PHASE 1 / Co-productions (with Major global partnerships)

YouTube

Shortform >

2~3min
700+
clips

PHASE 3 / Customized IP Business Models

13,274 min
221 hr
9.2 days

2006 2010

2012 2014 2016
0Odd Famil Vroomiz i
Y V.rOOI'T)IZ 2. Miniforce 1 Watch Car
Fish N’ Chips Vroomiz 3
Miniforce Movie
2000 2009 2011 2013 2015 2017
SAMG Found

My Giant Friend

Little dog Monk Vroomiz aired in
aired in France

Miraculous
China, Middle East

(Ladybug) 1 Monkart

2018 2019

Miniforce 2 P1 Miniforce 2 P2

Miraculous Miniforce 3 P1
Miraculous
Ladybug) 2
(Ladvbue) (Ladybug) 3
2018 2020

Miniforce China
Business launched

Miniforce 3 P2
Catch Teenieping 1

2021 2023
Miniforce 4 Metal Cardbot (MEW IP)
Catch Teenieping 2 Miniforce 6
Lulupop Catch Teenieping 4
Lulupop 2
2022
Miniforce 5

Catch Teenieping 3 2



2021~TODAY

O /‘ PATH OF SAMG
I

Evolved to Survive

2017~2020 v
SAMG

2010”2017 ENTERTAINMENT

IPO (Q4 2022 arranged)
sam TOTAL KIDS BRAND BUSINESS

animation

2000~2009

k 3 BRAND CREATOR

SAM ANIMATION DISTRIBUTOR

ANIMATION

TOY DEVELOPER/DISTRIBUTOR
S A M G  TOY PRODUCTION/EXPORTATION

A NI M A T1I1 ON

PRODUCTION




Evolved to Survive

()/ sAMG TEAMS

with more than 260 families

PLANNING DEPT.

BUSINESS

CEO
ENTEREAL
EXECUTIVES (GAME Company)
PRODUCTION BUSINESS
BUSINESS DEPT. R&D LAB
STUDIOS MANAGEMENT
| JAPANESE CREATIVE - STUDIO A || STRATEGIC PLANNING TOY DEVELOPMENT - M‘B‘S'L’ﬁf]“gm DESIGN LAB
__| STORY DEVELOPMENT - STUDIO B - | NEW MEDIA TOY PRODUCTION - FINANCE R&D LAB
- STUDIO C - | MARKETING DISTRIBUTION | TASK FORCE TEAM
EXHIBITION
- STUDIO D | MERCHANDISING & THEME PARK
EDUCATION
- CHINA
BUSINESS y
KOREA's No.1 GLOBAL
PLATFORM
| INTERNATIONAL KIDS BRAND COMPANY




()3 BRANDS

Evolved to Survive M I N I FO RC E

| :NTFO :
| U/ LALT TR
No. 1 Rating Action Show - N,

3.7B views (Korea & China)

Presidential Award (korea)
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03 BRrANDS .

| eovesosie  CATCH TEENIEPING
'INo.1 Animation on TV & Netflix(Korea), No.3 Youku Kids (China) |

Netflix No.5 (Australia) & No.9 (North America) / 370Million views in a year
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3 BRANDS
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()3 BRANDS gmmmm MW/”

Evolved to Survive LU LU PO P -
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The 15t K-pop Idol Concept Dolls
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25 B views on Youlube
26 B views on China OT'T

Total 40 M subs (increasing 1IM/mon)



04 THE TOP KIDS BRAND COMPANY IN KOREA

"y
‘Emotion,
‘castle-

SAMG's NEW TOTAL KIDS PLATFORM

TOYS & PRODUCTS SHOPPING MALL
ON-LINE VOD SERVICE (OTT)
SOURCING VARIOUS KID BRANDS
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